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BERERB - HHRMETRES (2008 VS 2011)
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Facebook, Google Maps and Weather Channel are the most popular
apps across smartphones

Even among identical applications, iPhone owners tend to use the
apps more frequently in most cases
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To what extent do you trust the following forms of advertising?

Recommendations from people | know Editordal comtent such as a newspaper article| fAuds on TW
255 FHa 2%
t‘lﬂ‘il-ﬂ':. @):1% Q)
Consumer oplnlions posted onllne Brand websites BAds im rad kx
e = < 2

Q

Emalls | signed up for Ads In newspapers

E*‘ A6%% 336

Buds served Inm s=anrch engine results

i Tnask Cormpiletely Trast Soumew hat I Hether Trust nor Distnast W Dot Thast FHuch I Dot Tnast AT AL
Pl b=, Clobal Oinlires Soreey, O 2011

nielsen

e s s 08008 sss Copyright© 2011 The Nielsen Company. Confidential and proprietary.



L ERR
EHAATS TR IEAIN Tk &5 R

FHGEET GREDE

FH SBREERE. ¥
BTEEYE . B . 58 SEFSRERAREIRER . RS EFEERS
B FHAA. MmEE SHER

5. (GEFZMubaRY) R’
AFNRPRIFNARE L

v WLFI A PEEMFIAZGHI— T SRS - ﬁ%\ ﬂﬂﬁﬁ\ f%??%@

WAPPUSHRESEIES 2 &: BEET SHEFWAPR ZMIL 2T EER#E
AFFHL. BFFRERELAER ST TEEED 5.
WAPW]&HJ:E%.%E&"‘%: E@NAPM&H’E%J EWAPFI SRR S i AFHEFE
CRERDUSH-HISE

CERETSERERITIE E4, TEF LM ERNT B -

1
REEFRURERE HEE  ARBETIEE SRR
EATRAAS T gatr || = || @ || @ || weEt |
sk Ee, BrEE et | EEd | aat | Emat | AsH |
SUNTIERIE LT iR sa
WAPT 25
-3 FFHE:EE F=E EFJEEFH *AT &= TR ‘Tshid
- o HEEER “EEHEHL ERE "HEEEERE
E A RIS ROTRAN ik ol ;ﬂ%ﬁé’tmﬂf%ﬁﬁ
iR ki "I R SR EREEE " R
ik
BT
“AIEEEE HEFRE
S| RiEEdls
"RERTEMERE
RE

nielsen

.........

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



K E w5 1
SUERBUAREXER

EHTH A ESH :

M, EHIENS :

N, HEH :

; 8 |

EERE ) AT Y > |
R s 4 5 BHEREES 5
neiiy 4 2 EEEns |

005" & T EAEST :

T N

______________________________________ 3 maime ||

4 15 E, :

BRI RN P INB B i

1 5D LT ;

| :

RS RS o | o

§ EiBE R

BT KT PSIES e | Y BDATE, B

SN, AT )

AR /M

XTHPETIL

77

FTHTEDS
N

nielsen

......... Copyright © 2011 The Nielsen Company. Confidential and proprietary.



i F I B FT R IR E VS £ S R
B 123 15 G 4 1 %ﬁﬁ%@ﬁ’]%é.\:%ﬁtﬂ‘
HANmREMARER »’kZIK%'

\v-

=8

BRI BRI TR

!‘l.l.e.]:s.(?!‘! Copyright © 2011 The Nielsen Company. Confidential and proprietar



7Y - -

melsen

Dwawe

BB I -




